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1. Google Ads

Google Ads is a platform for advertisers to promote their business. To create the advertisement, you
must create a google ads campaign.

1.1 8 steps to create a successful Google Ads campaign.

vi.

Vii.

viii.

Define your objective. Each campaign starts by choosing a goal. There are few examples of
goals such as sales, leads, website traffic, products, and brand consideration etc.

Choose a campaign type. After selecting a goal, you'll see a list of campaign types. There are
few campaign types which are search, display, video, discovery, app, local and shopping. In
our case, we will consider a search campaign using keywords/texts and our ad will appear at
the front page of google search result page.

Set a budget. You have to set an average daily budget to control the amount that you spend
with ad bidding. It can be changing any time.

Choose your bidding. if we selected a campaign goal, when selecting bid type, you will see a
recommendation for bidding focus. This is to ensure that your campaign meets your specific
goal.

Add extensions to your ads. You can add additional information to your ad such as website
links, directions, or a phone number.

Create ad groups. You set this when your business has few categories. For example, you do
travel tours and car rental. You would like to group your keywords into two different groups.
So, each ad group tells the google system to show ads for products on websites that are
related to them.

Select your targeting. Help you sharpen your audience targeting so it will be on display for
those who are interested in what you have to offer.

Set up conversions. Help you track the actions that you want customers to take on your
website.

After knowing the flows of creating a campaign. Now we go into details for each terminology that is
in Google ads.
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1.2 Search Campaign
Allow you to place ads across Google’s vast network of search results. People who are
actively searching online for your products and services will see your ads.
e Benefits
o Helps get more sales, leads and website traffic.
o Target people that are actively searching for products/ services that are related to
your business.
o Easytosetup.
Your ad will appear with Google search results and on others search sites when keywords are
relevant to a user’s search. These ads appear with an “Ad” or “Ads” label on the search result

page.

Google

Campaign setting for search campaign

Setting Descriptions
Campaign name Name for your campaign. Use a name that
clearly describes the theme of the campaign.
Campaign name is not visible to your customers

Campaign type Campaign type is set based on your goals.

Network Indicate where you want your ad to appear.

Devices Campaigns target all types of devices

Location and languages Show to customers in your targeted geographic
locations.
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Recommend choosing the language you serve
your customers.

Bidding and budget Can manually set your bids. There is no
minimum budget in google ads. Your bid limit is
the most you will pay per click for ads in an ad
group. You are allowed to adjust it at any time.

Ad extensions Include more information with your ads.

- Location information
- Link to page in your website
- Phone number

Additional Settings Optional features to optimize your campaign
- Schedule: set start and end date
- Ad scheduling: choose days/ hours for
your ad to show.

2.2 Text ads

There are three parts of text ads
o headline text
o display URL
o description text

Ad - www.example.com/

Borneo Birding Tours | Headline 2 | Headline 3

Description 1. Description 2.

Length Limits

Field Max length
Headline (max 15) 30 characters
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Description (max 4) | 90 characters
Path (max 2) 15 characters each

IMPORTANT

- Starting 30 June 2022, no longer be able to create or edit expanded text ads.
- Will continue to serve. Still can see report on their performance
- Still able to pause, resume or remove them if needed.

Question: Why you might not see your search ads

There might not be ads on all search results, although for queries that you are
bidding on. To ensure high-quality ad content on search results. Google requires that all ads
meet a certain level of quality. Low-quality ads may hardly show even high bids.

1.3 Ads Quality

An estimate of the experience that users have when they see your search ads. Few factors:
= How relevant is your ad text to searches?
= How likely are people to click your ad?
= The quality of experience once they reach your landing page.

1.3.1 How to improve your ad quality
Quality score is a diagnostic tool that helps you identify your ads quality. This score is measured on a
scale from 1-10. Quality Score is based on historical impressions for exact searches of your keywords.
® Check quality score

= Inthe left menu of Google ads dashboard, select keywords.

= Inthe upper right corner, click the columns icon.

= Under ‘modify columns for keywords’ open the quality score section. Choose a

quality score with landing page experience, experience CTR or ad relevance.

1.4 Daily spending limits

You set your average daily budgets for your campaign. For example, you set a Rm10 average daily
budget. In common situations, your spending won’t exceed your budget. Google Ads system will
detect that some days the number of traffic is high, so they will exceed your daily budget. The daily
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spending limit is your daily budget multiplied by 2 which will be Rm10 *2 =Rm20. At the end of the
month, the amount you spend on average every day will match your average daily budget.

Eg: Exceeding daily spending limit

For example, if an advertiser set an average daily budget = Rm10 so the daily spending limit = Rm10
*2 = Rm20.Assume that on a particular day, the consumer demand is very high, your campaign
receives total clicks that cost Rm25, which is more than the daily spending limit for this campaign.The
amount that you need to pay will never exceed your spending limits. Your cost is going to be the daily
spending limit, Rm20 and google will cover the remaining.

1.5 Monthly Spending limits

The monthly spending limit is the maximum amount you can pay for a campaign over a month.You
can calculate it by multiplying the average daily budget you set, by the average number of daysin a
month, which is 30.4 (365 days in a year + 12 months). If your campaign starts during a calendar
month, we will only take into account the days the campaign was running.For instance, if your
average daily budget is set to $10, your monthly spending limit is going to be $10*30.4 = $304.

1.6 Keywords Planner

Click the Tools & Settings at top right of the homepage and select the keyword planner under
planning. In keyword planner, we can find out that there are two features which are discovering new
keywords and get search volume and forecasts.

€ 4 Google Ads  Keyword Planner

Discover new keywords Get search volume and forecasts
an hel c and etrics

PLANS CREATED BY YOU PLANS SHARED WITH YOU
Y ADDFLTER m

Suans Last modfied Forecast period

bl S ‘
s for how they could perform ‘
I

How to use Keyword Planner @ New feature announcements
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1.7 Discover New Keywords

Discover new keywords is for advertisers to get new keyword ideas and google will suggest keywords
that are related to your service. There are two ways for you to get results. Firstly, advertisers can
enter a maximum of 10 keywords that are related or useful to your service. Secondly, you can paste
your website URL or competitor website URL. Google will help to filter the information on the
website and suggest keywords for you. Advertisers also can choose which location that advertiser
wants to focus on. It can be a country, state, or city. You can customize the period, but the default is
in the last 12 months.

€ 4 Google Ads  Keyword Planner

Discover new keywords

START WITH KEYWORDS START WITH A WEBSITE

PL BY YOU PLA You

Y aboFTER m

Plan Status Last modified Forecast period

Interface of Discover new keywords.

Once you enter all the keywords and click Get Results. Automatically, Google Ads tells you:

Top of page bid (low Top of page bid (high

D Keyword (by relevance) Avg. monthly searches | Competition Ad impression share tanid) fatiie)

Avg. monthly searches: show the average number of searches for this keyword.

Competition: show how competitive ad placement is for a keyword. The level of competition- low,
medium, or high. If Google does not have enough date, it will show dash (-).

Ad Impression share: The number of impressions you have received divided by the total number of
searches.

Top of page bid (low range): show the lower range bid that the advertiser had invested.

Top of page bid (high range): show the higher range bid that the advertiser had invested.
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1.8 Get search volume and forecasts

The forecast tool helps to figure out how your keywords will perform optimally. You can enter an
individual keyword or a group of keywords. You can also upload a spreadsheet file into the
forecasting tool.

Get search volume and forecasts X

Interface of Get search volume and forecasts

Once you have done entering the keywords and click Get Started. Automatically, Google will tell you:

Your plan can get 3 clicks for MYR29 with a MYR50 average daily budget @ A

Maximize clicks improves the probability of reaching these estimates by getting you the most clicks, even when budget constrained Edit  Learnmore

Clieks Imprassions Cost cTR Avg. CPC

3 120 MYR29 2.5% MYR9.62 - haiereee

B RATE THIS FORECAST

Clicks: The number of clicks your ad might receive each day. A click is counted when someone clicks
your ad (blue headline or phone number of a text ad).

Impressions: How often your ad might show in a day. An impression is counted each time your ad is
shown on a search result page or other site.

Cost: The average amount you might spend per day for this keyword.

Click through rate (CTR): The ratio of the number of clicks that your ad might receive divided by the
number of times your ad might be shown.
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Average cost-per-click (Avg. CPC): The average amount you might pay for a click.

URL for Keywords planner in Google Ads: https://youtu.be/cOGmMOck6ufE

1.9 Billing and payments

1.9.1 Payment setting for Malaysia accounts.

Automatic payment: You're automatically charged after your ads run, either 30 days after your last
automatic charge or when you reach a preset amount (known as your threshold), whichever comes
first. You can also make payments at any time to control your costs. Note: Google no longer accepts
prepaid cards for automatic payments.

1.9.2 Payment Method
Pay your bills with a credit or debit card. The minimum payment amount that you can make is Rm 40.

Specify your payment amount
Payment amount

MYR 2
Amount must be at least MYR 40.00

MAKE A PAYMENT

1.9.3 Tax
Taxes are applied to your account depending on which country your billing address is located in.

1.10 How the payment threshold works.

Your payment threshold is initially set at a certain amount. Each time your account hits its threshold
before the next automatic payment date, your threshold increases. Up to the highest threshold.
Thresholds vary per account, country, and currency.

This is the example provided by Google Ads Help.
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Example A

Let's say an advertiser named Alan opens a Google Ads account with a $50 threshold, and
starts accruing costs on Oct. 1. Here's how he'll be charged, and how his threshold will
change:

+ On October 5, Alan reaches his initial payment threshold of $50. At that time, we charge
him for his costs (which might be slightly more than the payment threshold if he accrued
costs quickly). We increase Alan's payment threshold to $200. A new monthly billing cycle
begins.

+ On October 23, Alan reaches his new payment threshold of $200, triggering Google Ads
to charge him for costs accrued. Google again raises his payment threshold to $350, and
initiates a new monthly billing cycle.

+ On November 20, Alan accrues more than $350 in charges. Google bills him and raises
his payment threshold to $500.

« Alan's next charge is initiated on December 20, which is the same date of his last
automatic charge. If he accrued $500 in advertising costs before December 20, an
automatic charge would have been initiated sooner.

1.10.1 Way to find your payment threshold

Find your payment threshold

To find out what your payment threshold is, follow these steps:

1. Sign in to your Google Ads account at hitps://ads.google.com & .
2. Click the tools icon * and under "Billing," choose Summary.

3. Find your payment threshold in the "Your balance" section, under the progress bar.

You won't be emailed or notified when your payment threshold increases, so check this spot
to know your current threshold.

If you'd like to be charged less frequently or in larger increments, see how to change how
often you're charged.
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1.10.2 Make changes to your threshold value:

To see if this option has been enabled in your account and make changes to your threshold value, use the
following steps:

—

. Sign in to your Google Ads account.

[

. Click the tools icon * and beneath "Billing," choose Summary. You'll land on the "Summary" page, which
shows your current balance.
3. Under the grey progress bar next to your current spend threshold amount, click Edit threshold.

4. You'll land on the “Settings” page. Under “How you pay” in the Payment account section you'll see your
current threshold limit

5. To see the recommended threshold amount for your account and to change it, click the pencil icon y‘.

6. To set your payment threshold at the recommended amount, click “Use recommended amount” and then
click Save.

7. You can also set any payment threshold amount up to a recommended value. Once done, click Save.

1.10.3 Get invoice, statement, or payment receipt

click the tool icon and choose a billing summary.

click transactions from the menu on the left, click view transactions.

Default view is the last 3 months. To view previous activity, adjust the date range.

To download the payment receipt, at the top of the table, make sure a detailed transaction view
is selected.

Click the Payment link in the description column

To print the receipt, select File and then Print.

Eall o

o w
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2. Google Analytics

2.1 4 steps to set up a Google Analytics account.

l. Insert Account details

'|| Analytics

Account creation

Property creation Business details Business objectives. Data colle
Create an account
Create an Analytics account to collect and teple d e
more measurement IDs.

Account details
Account name (Required)
Accounts can cantain mre than one messuremen 0

My New Account Name
Google Analytics s a busingss oo, rade business, craft ofprofession.

Account Data Sharing Settings @
p

only a5 required to maintain and protect the Google Analytics service, 25 set out i the Google Ads Data Procsssing Terms
‘additional purposes.

aycics may also B

The data sharing options give you more control over sharing your Google Analytics data. Learn more

Google products and services
1f you have enabled Google signals, this setting will also apply to authenticated visitation data which is associated with Google user accounts. This setting is required for Enhanced demographics and Interests re

other Google products explicitly inked to your property. Visit the product linking section in each property 1o view o change your settings, Show Example

If you disable this option, data can siillflow 1o

<]

Modelling contributions & business insights

Enable features ke predictions, madelied data and benchmarking that can provide you with richer business insights when you contribute aggregated measurement data. The data you share (including information about the property from which it is shared) is aggregated
and de-identified before being used to generate business insights. Show Example

Technical support

Let Google technical support representatives access your Google Analytics data and account when necessary to provide service and find solutions totechnical issues.

Account specialists

Give Google sales access to your Google Analytics data and account so that they can help you make the most of your Google Analytics account including to help you 1o improve your configuration and analysis and to provide you with insights, optimisation tips and
recommendations across Google Analytics and other Google products.

Learn how Google Analytics safeguards your data

©2023 Google | Analytics home | Terms of Service | Privacy policy | [0 Send feedback

Il.  Create Property details and choose reporting time zone and currency
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.|| Analytics

o

Account ereation

Insert Business details

Property creation Busine

Business objectives

Create a property

To measure your web and app data, create a Google Analytics 4 property. Each property that you create holds all your
measurement data for any selection of webisites and apps that you choose..

Property details

Eroperty nsme (Required)

Reporting time zone @

Malaysia +  (GMT+05:00) Malaysia Time =

Curreney

Malaysian Ringgit (RM) =

You san edit these property details lster i Admin

‘Show advanced options

Back Next

Data collection
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.|| Analytics

(/] (<] o (]

Account creation Property creation Business details Business objectives

Describe your business
Help us to better understand your business by answering the following.
Your input helps improve Google Analytics.

Business details.

Industry category (Required)

Select one v

Business size (Required)

O small - 11010 employees

O Medium - 11 to 100 employees
O Large - 101 to 500 employees
O very Large - 501+ employees

Back Next

IV. Set a Business objectives

Data collection

.|| Analytics

(/] o (/] (4]

Account creation Property creation Business details Business objectives

Choose your business objectives

For reports that are personalised to your business,
select the topics most important to you.

Generate leads
2 o

Analyse visitor metrics and attract new customers

‘Q Drive online sales O

Analyse purchase behaviour and get more sales

Raise brand awareness D
> Spreadthe word about your business

| Examine user behaviour O
Learn how people use your site or app

Get baseline reports
J9\ Multiple types of reports (this option can't be combined [
with other options)

Back Create

Data collection

After inserting all the information required, a prompt pop out shows Google Analytics terms. You

must make sure that you choose the correct country/region.
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Google Analytics Terms of Service Agreement

D I also accept the Data Processing Terms as required by GDPR. Learn more

Required for companies doing business in the European Economic Area.

Additional Terms Applicable to Data Shared with Google

You indicated that you would like te share your Google Analytics data with Google products
and services. Learn more

To enable this setting, you must review and accept the below Measurement Controller —
Controller Data Protection Terms, which apply to data that you share with Google under the
GDPR.

If you do not wish to accept these terms, you can always go back to the previous screen to
disable data sharing and proceed with account sign-up.

Google Measurement Controller-Controller Data
Protection Terms

The Measurement Services customer agreeing to these terms (“Customer”) has
entered into an agreement with either Google or a third party reseller (as

ppli for the provision of the A it Services (as amended from time
to time, the "Agreement”) through which services user interface Customer has
enabled the Data Sharing Setting.

These Google Measurement Controller-Controller Data Protection Terms
(“Controller Terms”) are entered into by Google and Customer. Where the
Agreement is between Customer and Google, these Controller Terms supplement

D | accept the Measurement Controller — Controller Data Protection Terms for the data
that | share with Google.

Accept I Do Not Accept

2.2 How to link Google Analytics with Google Ads.

To collect users’ data in your website, you must link Google Ads with Google Analytics. Here is the
tutorial video on how to link it.

URL: https://youtu.be/F2910aXpt5k
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3. Google My Business Profile

3.1 Verify/claim business.

July 26, 2023

Primary owner

To verify the business profile, you search Borneo Transverse in the Google search engine. You will
find a business profile of your company at the right of the search result page.

Go gle bomeo transversa X

Al Dimeges @ Mops [ News [ Videos §More

About

50,000 resuits (0.4% seconds)

itps:/vwwew borneotransverse.commy &

Borneo Transverse

Borneo Transverse was founded in 1984 offening our clients the rich diversity on the |siand of

Borneo. Beside the rich Culture, Adventure & Nature In
You visited this page on /21721

Contact Us About Us
Gontact Us. Open Time: Moncay - Estabiished In 1884, BORNEO
Friday: 8.15am - Spm TRANSVERSE TOURS ,

Photo Gallery
2020, borneatransverse.com.my All
rights reserved. Powered by

31 tours found
Kuching Gty / Museum (3 hours)
Semonggoh Orang Utan (3

More results from bomeotransverse.com.my »

tips:/www facebook com » .. » Travel Agency

Borneo Transverse Tours & Travel Sdn Bhd - Home | Facebock
Established in 1984, BORNEC TRANSVERSE TOURS & TRAVEL SON BHD has won many
awards as the top / best Inbound Tour Operator of the year and in one of the most

hitps:/iww facebook.com » bormeotransverse » posts  §
Bormneo Transverse Tours & Travel Sdn Bhd - Posts | Facebook

Bormeo Transverse Tours & Travel Sdn Bhd. 7 likes, Established in 1984, BORNEO
TRANSVERSE TOURS & TRAVEL SON BHD has won many awarcs as the 1op / best,

= =
Featat P g soranak*
-,

ou
iy

Temporarily ciossd

Borneo Transverse Tours & Travel
ware Omenoms  save can

50 %% % & & Google reviews

Travel agency in Kuthing

Address: 15, Jalan Green Hill, 83100 Kuching, Sarawak

Phone: 082.257 882

Suggest an edit - Own this business?

Questions & answers

Ask a guestion
Be the first lo ask a question

§ Send to your phone song

\

Click / Select Own this
business to claim the
business
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Claim this business x
0 (’“ O
. Z Manage this business on
o Google
N O e, ¥ * g
Borneo Transverse Tours & @ bomeotransversetravel@gmail com
Travel
5.0 ## & &k (4)
15, Jalan Green Hill, 93100 Kuching,
Sarawak, Malaysia Verify your connection to Bomeo Transverse
Taurs & Travel to manage this Business Profile
OVERVIEW REVIEWS PHOTOS  ABOUT on Google
(@) &) M (<
DIRECTIONS cALL SAVE SHARE
Q@  15.Jalan Green Hill, 93100 q
Kuching, Sarawak, -,'m.. De Verify later
Malaysia Hoube Kuct

A prompt shown in the image above will appear and click Get Verified. You must get your business
verified otherwise the information that you manage in Google My business would not be displayed in
the business profile.

3.2 Setup Google My Business Profile.

To access the Business profile as a new user, the first step is to sign up for it

(https://business.google.com/create).

To view the Business profile, you will need to search for a business profile and it should display the
list of business profile that have been created as shown in the image below. Click on the view
profile.

Page | 18


https://business.google.com/create

Monetize your website through Google July 26, 2023

Manage users

@ vou (Borneo Transverse)
-

Go,o,gle business profile

Images Tempelate Crealing Marsger Fecabomk Instegram

Go gle

Business Profile

Click the view profile

After clicking on the view profile, it will show the details of the Business profile. You can manage your
Business profile such as edit profile, read reviews, messages, add photo, performance, advertise,
hotel details, Q&A, add update, ask for reviews, and see photos as shown in the image below.

Reviews

You can reply to the review that your client has written. If there is any negative content or content
that you believe violates our content policies, you can flag it for removal. The review will be assessed
and possibly removed from your listing.

Messages

You can answer the question that is asked by a possible client here.

Photos

You can add photos so that users can view it through your business profile.
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Edlit your business profile

June performance Add a map to your Add your hotel
report is ready website details

You can also find more details about your business profile on the right side of the web page.
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Gabl MDee reviewT Fukd o phas

Edit your business profile

MG & ANSWEers
Az 3 question.

To edit your business profile, you can click on the edit icon or at the right side of the page as shown
in the image above. It will then display the business information as shown in the image below.
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& Business information

About your business

Opening date

Contact information

Phone numbser

Website

Location and arcas

Busine:

July 26, 2023

Insight focuses on how customers find your profile on Search and Maps, and what they do after they

find it.

Borneo Transverse Tours &

Travel

15, Jalan Green Hill
100 Kuchin

o= Home

&0

9l

Insights

B B

iz @O

>

B

Discover your customers

sase your customer base. W

This feature is not available for this listing
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You can invite new users to manage this business profile. Set a role for new users. There are two
options: owner and manager.

URL for Guide on Google My Business: https://youtu.be/FGUilxEQnpY
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